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SUMMARY

After beinlgeldby the group known as the Islamic State of Iraq and the Levant (ISIthesicice &0d=uin

northern Iragas dectadunder the contadthelraqi Security Forces (ISF) in July 2017. Beginning in October 2016,
the offensivtore-establish Iragi government contrahevetywas accompaniedd®veredamage and mass
displacemer@ontrol ohé astsectiomf tke city)changetdy January 2017, butibsti due to its narrow streets

and dense populatidnok much longect@nge contind sufferedore seveamagé Prior to theffensive,

Mosul had been completely inaccessible to humanitariameestoredis. t

In ordeto provideomprehensive market inforntatioform humanitarian progranfotiovging the cessation of
fightingandthereturrof manydisplace@ersonsowest Mosuthe Cash Working Grotpg(CWG) initiated
Joint Rapid ssssment of Markets (JRAMYst MostlSpecificallfhe JRAMIms taleterminthe impact af
protractedrisisonamarket in terms of infrastructure, security and the sufgpyatheainnformation on the price
and availability of goads] ¢ gaugethe abilityof traders to cope withypotheticalurge in demand to help
determinthe feasibility of cash and mbalsetd programming within the assessed market.

West Moswasselected for assessment by thedii/@&heaebeingacutehumanarian needndpresence of

newly recovering markeigen ta complete lack of humanitarian access sint#l@@ias known about market
health in the cifn initial assessment conducted by the World Food Program@hen@iii) that the slypp
chainsand food stockisattradersdepended an west Mosul were insufficient to sauaitien increase in
demand.The JRAMas launched the same araa a means to reassessituation amdetermine if markets

had recovergds partners withsh and markesed programmes were eager to begin delivering aid to conflict
affected populations within west MwsURAM only assessed the parts of west Moadsdemsome levels
ofreturrf,andhadexperienced some level of market redtveegrerage waketermineblased on information
gathered durisgveral scoping exerctsmnductedy datacollection partnénghe weghrior to the assessment.

The assessmesmployead qualitative research metdagted froihe Rapid AssessmaitMarkets (RAM)
developed by International Committee of the REERG)and relied on a Kdiased mobile data collection

tool customisédl each of the three respondent droetpders, wholesalers and constiDats collection was

carried diby members thie CWGwith REACH carrying out data cleaning and analysis. Between 25 July and 6
August]1 participatipgrtnersonducted key informant (KI) intervied8OnetiaileKlIslocated in nine distinct

market places and 65 consiitsdocated across 20 neighbourhoods in west IM@sidition, enumerators
interviewesB wholesalKils who were either located inside one or more ch$lsessneharket places, or who

traded with retailers located inside those market places

Due tahe inherent limitations of qualitasi@arch methodke findings within tkisort should be considered
indicative onliylany of the figures and percentages reported are based on estimates blfimdsugsdents.
onlyrelevant to tlssessedarketind should notdgeneralised tvher parts of Mosul city or elsewhere in northern
Iraqg.

Presented belote tmain findingee structured around three research questions: whia tripechdsd on
the assessadarketwhais the availaliif and price of gopdad, what is the response capacity of (iraders
retailers and wholesalers)

1BBC, fiHow the Battle for Mosul Unfoldedo, 10 July.

2The CWG wastablished to coordinate cash activities across Irag and includes among its members a range of humanitahad evighrigations
and markdtased programming.

3|CRC, Rapid Assessment of Markets, 2014.

40OCHA, Humanitarian Bulletiri, Magust, 1 September 2017: 3.

5 Retailers are traders who deal mostly with consumers, wholesalers are traders who deal mostly with retaieiccahtesaretaisoanse the
market to access goods.

6 This built on a relationship initiallypkelalith the CWG on the Joint Price Monitoring Initiative (JPMI), which started in November 2016.

i REACH ..



Joint Rapid Assessment of Markets (JRAM) in Westdvespst 2017

KeyHndings
1. Impact of the crisign the assessed area

Infrastructural damage

1 Damage to roddwater anelecticity infrastructure was widelgported by retailer and wholesaler
Kls.A minority of consumer Kils also reported that infrastriageesdtricted market access.

9 Of thosérader Klesho reported infrastructure da®@ayeof retaiteand 85% of wholesalétssaid
that damage toattricity infrastructure had a severe impact on their business, while 78% of retailer
and 73% of wholesal€lsreported that damage to water infrastructure had a severe impact on their
business.

1 Although twtbirds ointerviewedonsumers reported thay faced rmarriers to market accédssse
that did most commonly reportedamaged roads and a lack of transportation as factors that
prevenedthem from accessing the market.

1 In additiothe overwhelming majority of retailer (93%) and wholes&grKI&reported a lack of
funds as the primary barrigr rebuilding their business, including their shops or storage facilities
suggesting a lack of liguidibe market.

Security

1 The majority of respondents for all g&Qfssfor retailer, 5¥¥oviholesaler and 68% for conslimer
T reported thaecuritydid not pose challenges to theursiness or market access.

1 Amonghose who did report seewltyed challengeheckpointswere the most wideigntioned
followed ihefear of violengeear of harassmeandcurfews

1 Perceptions oéaurityvariedwidelyacross market places, demonstrating the importance of localised
analysidnYarmoukandal Maamoumarket placesecurity issues were widely reportgdall three
respondent groupspecially the fear of violence.

1 By contrash Rahman markptace only oneout of 1Z£onsumer Kileported security issues.

Shift in the location of suppliers

1 In response to the infrastructural damage andedatenlityhallenges outlined athere, has been
marked shift in the location of supplieesweemid2014(before the arrival of the group known as ISIL)
andtheperiod of assessment

1 For retaildfls this trend specifically showedhtdrat now purchase from wholesalers locatecein th
east of the city, in particular Gogjali and a
located in the west, in particular those located in Shifaa and Mosul al Qaalgreater distance now
needed to transport goods leaves supply kneglmeoable to the impact of infrastructural damage and
heightened secyfit

2. Availability and price of goadsnd availability of cash and financial services

Availability of assessed goods

1 Assessedjoodswerewidely availabland shortages acrosskeigplaceserenot widespread.

1 Shortages of any of thedsessed items were nesorted in more than three market places by either
trader respondent gr8Ugggs were the item with the most frequently reported shotfialipeged by
lentils, whedb@ir and sugakcross both trader resporgtenippsno shortage of any of the four fresh
vegetable item&tomatoes, cucumbers, onions and potafoeere reported

7This question referred to the general state of the roads rather than any particular routes or road types.

8The latter option referred to transportrad gadelid not make the distinction between public and private.

9 Due to level of detail needed, the data does not specify whether these are the same suppliers who have moved to differe
locations or new suppliers.

10Due to the low level of tradevidsactually sold the two fuel items butane and kerosene, those items are not included in the

analysis of shortages.
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1 Howevemarketplace level analysdid reveal certain localized shortagesr retaiteKls, Mosul al
Jadeeda aralMaamoun both had reported shortdgdé4dssessed items. For wholesalergages
of5 of Zitems were reporte@&zdehar/Nedaa.

i ConsumeKIsreported that all goods were available in the market plagbgch theyghopped

Prices ofassessedoods
9 For both retailer and wholesaids prices were remarkably consistantossthe nine assessed
market places
1 When triangulated against national price data for Jatgil0Ipfices in west Mosul wée lower
than the national avergdeowever comparable price data only exists for 13 of 18%litems
T 96% of consumefls reported that prices had decreased compared to the period following the
retaking of the city by Iraqgi Security Forces (ISF).

Availability of fir@al services
1 Overall, 70% of retailer and 59% of wholesaler Kls reported that they offered their customers the
opportunity to purchase on crediit addition, credit weggmortedlysed by an average of 28% of retailer
customers and 37% of wholesatenmrs.
1 For consumer KI§% reported that they faced barriers in accessin@sasgiyesting a possialek
of liquiditgmong consumers

3. Ability to respond to lypotheticaincrease in demand

1 Across 14 assessed itestajler and wholesalerskiere highly confident in their ability to increase
supply in response to a significant rise in denfandaveragef 96% for both respondent groups for
increasing supply by 50%; and an average of 94% for retailer and 96% for, VendlesalesyiIs
supply by 10098)

1 When askew identifthe primary barrier that would prevent theesfamding to increased demand
the most frequent response forddatler (B4) and wholesaler (583sWwas dack ofcash(either
physical cash or savings) be able tgpurchaseadditional stocks

9 The other notable primary barrier for retailer and whspasadentsas difficulty of transportation,
reported by 10% of retailers and 29% of wholesalers. For retailers, difficulty in transportation was alsc
most cited secondary (28%) and tertiary (26%) barrier to responding to an increase in demand.

Although the crisis in west Mosul has had anegdted impact on market health, especially in terms of
infrastructural damaipefindings of thlRAM idicate thahe markaevasoverall abl® meet the needs of the
populatiarGoodscouldbe transportedong the supply chain relatively uninteaingpteshsumeesuldargely

accesghe market places in which these geoedsold However, thmarketontexvariedacross thaine

assessed market placetardindings show tloagtiorspecific informatiowrisicaivhen designgany kind of
humanitarian responBespite these variangemdswerewidely availabléthin the assessed asgajno
widespread shortages were reported weridasgely consistent across market places and overall prices in west
Mosulvereslightly lower than the national average for JulyH0availability of goods anidnim@vedupply

and accesshannelbas resulted in traders having a very high level of confidence in their ability to increase supply
meet a theoretical surge in demmaadditigrthe main reported barriers that would prevent them from doing so is a
lack of cash to purchase additmeitsi which is directly relevant for proposed cash antasedket
programming in the market.

11The three items for which there is not comparabievalidae are cucumbers, tomatoes and potatoes.

12 As with the analysissfwrtages, due to the low number of retailer and wholesaler Kis actually selling the two fuel items, butgreramdkerosene, the
included in the analysis here.
13price data taken from REACH and the CWG Iraq, Joint Price Monitoring lidtiataet,(J@IMBO17.
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INTRODUCTION

SituatedntheTigrisRiver imorthern Iraq, the city of Mosutakaegby the militant group knowthesslamic
State of Irag and the Le{&h) in June 2014. The operatidhddsaqi Security ForckdFtoregain control of
the city and its environs was launched in @@igbend bylanuar®0l17control ovesast Mosuthanged
Howeverregaining contaiestMosuprovedo be morehallenging.DuringhelSFoperations in thgestern

half of the city, the asefiered severe damagel also saw la@ymounts dlisplacemeatit ofand theaventual
returndacko,the areaBy the end of August 2017, 100,000 displaced persons had returnexbfootigiit area
in the wst!®>Given the duration of the fighting, the level of destruction, the disnletidanctionaiaysed

by displacemergportelgflow levels &dod security atietlack of livelihood opportunitiembined witbnewed
humanitarian accesf$er three years of inaccessibiigt Mosulvas deemed criticalarea fora market
assessmed.

TheJoint Rapid AssessnrlarketslRANIwas developeohd launcheay theCash Working GroGyG

in April of 2@1n orderat establish lmarmonized and collaboraieehanism for conduatiagkeissessments
in areasf Iraqewly accessible to humanitarian ateCSG serves athe mandating bddythe assessment
with REACHitiativactingas the technical partred CWG partneesrying out all fibdeleldata collection.

TheJRAMvasdesignetb provideomprehensive market diaweldata related to tingpact that protractecdesris

haveon marksetin order to inform humanitarian programming. Specificallyjdéteamia#tte impact tfie
protractedrisison thenarketin terms of infrastructure, security anerstpfihd out the price awailability of
keygoodsard, b assesshe response capacity of traders to help determine if cashzambthprkgramming

is appropriat&#hebasis for thassessment fheassumption that injecting cash into the market will lead to an
increase idemand as consumers will have more money to spend on items and iretaitérdhaxk more

money to acquire a greater amount of stock from whidtesalghsthisypothesiis predicatedn secondary

reading and tegpert opinion of @&/Git is important to note that it has not been proven within the context of the
west Mosul mark®¥ithout information on the impact of the crisis and the current ability of trdderano respon
increase in demahdmanitarian actors caensure thaheir cash and masiased programs adhere to the
humanitarian principle to do no Taaehdress thgiticainformation gap, the CWG launched théoJ&sabks
coreindicatorsf market healthnewly accessilaeeas of Iraq

TheinauguralRAMwvas implementadsest Mosul between 25 dotye August 201The assesnenutilized
gualitative data colleati@wthodsentred oa Kobdrased mobile towlithhe coordination mechanisuilton

other ongoir@W@Eedcollaborative projects, nathelyoint Price MonitokmigativgJPMI), which ipkatform
formonthly collectiorpdte data by CWig&rtneracross northern and central Iraq.

This report provides a detddsdriptionf thenethodolognd armutlie ofthe keyassessmefindingsstructured
based on the three research questions:

1. What impact has the protracted crisis had on thersslefted
o The impact on infrastructure
0 The impact on security
o The impact on the supply chain
2. What are the prices and availabilitfob&eynd ndood item@\FIsithin the selectedrke?
3. What is the response capacity of traders within thensgketteespond to increases in demand, and
what factors have traders identified as being barriers to their response capacity?

“BBC, O6How the Battle for Mosul Unfolded6 (11 July 2017).

150CHA, Humanitarian Bulletiri, Aagust, 1 September 2017: 3.

16 Assessment Working Group Iraq, MosOludtdti Rapid Needs Assessment: Round 2, (June 2017).

17The CW@ was created to oversee cash programming across Iraqg. It works closely with the relevant organisatiais amdhelistefsod and

livelihoods to ensure cadtased activities are better informed and coordinated. Initiatives, sudit,as theeJRA esent as key compon
mandate.
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METHODLOGY

Methodological Overview

The methodology for the JRANdageas otheRapid Assessment of MarkR&s)(System as developed by the
International Committee of the Red ICREs¢ The RAM was selected because of its broad acceptance by the
humandtrian community as a standard for market assessment, as well as its inherent contextual flexibility. The J
was tailored to the unique Iraqgi context through extensive collaboration with the CWG and CWG partners, as we
thorough review of availsdtendary data.

In terms of definitionsntheketefers ta systematic structure that allows market actors to buy and sell commaodities.
For the purposes of the JRANhdheetefers to the entire system within the chosen geographical area, whereas
themarket plaaefers to a specific concentration of economic activity within the larger market. In the case of w
Mosul, market places were largely represented by main market streets. These definitions were determined th
collaboration with castl market actorsciuntry.

For the purposes of this assessment, the population groups of interest are actors related to the market in the se
area, including those who rely on the market as a source of livelihoods and those who tel\soppllge market
them with essential items for survival

1 Tradersindividuals who sell food andooohconsumer iteimas represented by the basket of items
within the JRAM téblwithin the selectaarketThis category is broken down into two components:
0 Retailerstraders who primarily target their sales at consumers.
0 Wholesalerdraders who primarily target their sales at retailers.
1 Consumersindividuals who rely on the market and the associated market places within it to purchase fo
and noflooditems essential to the maintenance of a healthy and dignified life.

Coveragdrea Selection

The implementation of the JRAM began with the selection of an area forvessebtoséhy the CWG,

basedn humanitarian priorities as laid outrhynthaitarian Response Plan (HRP) and the Humanitarian Needs
Overview (HNO), feedback from operationph@W(S operating in the area selected for assessment, and the
absence of a comprehensive market assessment in theamide@ified needeassess a marletsed on

changes in context.

Scoping

After the selection of the assessment area, the CiWS nelting mechanisms to identify operational partners
within west Mosul. REACH then coordinated a scoping exercise with thosarigesatiithathe capacity to
participate in the assessment, with the giergifyingey areas of commerce (market places) within the selected
marketand based on the expertise of staff implementing cash avasetgkegrammindeterminehether

these market places are sufficiently fufmtitvealssessment to be feasible; determining whithasedm

staffing capacity, organizational security assessments, and previous organizational scoping and operations in th
i are feaible for each organization to assess within the identified data collection timeframe; collecting basic plar
data includiqptentiddey informarK[( detaildor intervievimretailers, wholesalers and consumers; GPS points

of key market placealions and/or locations of traders to be assessed; and key details concerning infrastructure a
access that could affect data collection for all partners.

18|CRC, Rapid Assessment of Markets: Guidelines For Initial Emergency Market Assessments, (2014).
19The items within the JRAM tool are drawn from the Minimum Expenditure Basket (MEB) aslagfMedityritige Msk Force (MMTF) of the CWG.
The MEB is defined as a culturally adjusted set of foddahilemos necessary for an Iraqgi family to live in a dignified manner.

9 REACH st
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Based on the information collected during the scoping exercise, the CWG convened H opekaimmalvith a
partners with the goal of discussing and triangulating all findings of the scoping conductEolenswest Mosul.

the efficiency of the discussion, all operational partners were asked to share a summary of the findings with the
and EEACH prior to the convening of the workshop, with REACHaoautliitingbecondary Data Review

(SDRi reviewing existing resources on Mosul relating to theortréakgulate these findings. Ultimately, these
operational partners identifieghfal functional market places within west Mosul. The CWG and REACH then
facilitated the division of data collection responsibilities amongst the operational partners based on their capaci
levels of access.

Field Data Collection

Following theompletion of the scoping exercise and the planning workshop, REACH initiated the data collect
period with a comprehensive training in both ihes&dboobile tool and the methodology for all operational
partners-ield data collection took plateeer25 Julyand6 August 2017 and involved 11 participating partner
agencies Action Contre La Fair@AACTEDDanish Refugee Coumdi@, Human Appetielnternational

Rescue Committéied, Mercy Corps, Mission Bmtwegian Refugee CoudBI( OXFAMReople in Need

(PIN andWorld Food Programié-R i whocarried out Key Informant Interviews (Kl1HOnethiler, 58

wholesaler and 65 consumer resporadiated tnine market plac&€®r each market place, data collection teams
werenstructed to collect forms from retailers, wholesalers, and consumers with the following parameters:

1 Retailersvere selected by datfiection partners within the identified confines of the assigned market place.
During training, partner organizetgasnstructed to show preference toward retailers who sold a wider
variety of items, to ensure that data is captured for all key fdoddaitenmemvithin the JRAM tool. To
assist with this process, all enumerators were provided with papaerctidiogliatl items and three
check boxes, encouraging the enumerators to collect at least three data points for each item. Data colle
partners were instructed to collect at least 15 retailer surveys per market place.

1 Wholesalersvere either ditgcidentified and surveyed during field data collection withirptheemarket
orsurveyed remotely by data collection pBrtniaghe retailer surveys, all respondents were asked to
provide contact details for their wholesalers, who werectieenbyopltne or, if possible, visited by
partner staff. This ensured that the collected data tracked the supply chain directly related to the assic
market place. Data collection partners were instructed to collect at least six wholesaleketurveys per m:
place.

1 Consumersvereidentified by data collection partners either within the assignledamatkeiugh
previous Kl networks. Respondents were either surveyed in person, or had their details collected
assessment by phone at a latefTtimiaterview meth¢id person or by phone) was determined by the
preference of the conswamer partner security regulations. All data collection partners were instructed to
employpoth male and female enumerators during data collection, to ensam teihils can be
gathered for female consumers as well aswitlale strong preference for an even gender distribution
among the consumer respondents. For the punpesdRAM iwest Mosul, partners were overall
requested to collect surveys three consumer respondents for each neighbourhood adjacent to the target
market placéswith respondents from 20 neighbourhoods ultimately surveyed.

REACH =
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Tablel: Retailer, wholesaler and consumer Kls per market plackerRdtaare unique to each market place, but
wholesaler and consumer Kis could be connected to multiple market places and are therefore not always unique

Number of wholesaler Number of azssumer KI

Market Place Number of retailer KI Kls connected to marke  connected to market
place place
al Ezdehar Nedaa 15 16 4
al Maamoun 14 3 5
al Magharbe 15 3 3
Mansour 15 9 6
al Rahman 10 16 17
Islah Ziraee 23 9 10
Mosul al Jadeeda 36 29 42
Wadi Hagar 17 9 6
Yarmuk 15 9 3
Total 160 103 96

Allinterviewespondents were selected through purposive samplinginintiitheamples determined by the

CWG, REACH and operational partners as being sufficient to triangulate findings for each identified market place
allowing data collection to be cedduithin a relatively short period dinitiree with the rapid component of the
project.

The survey used for the KllIs covered the followiatatinga® market health

Infrastructural damage;

The security situation;

The supjars

The avéability of goods;

The price of goods;

The availability of financial seandesash

Traderdéds capacity to respond to an increase in
0 Barriers that would prevent them from doing so.

E R N ]

For all respondent types, the survey focused on 16 vtenesatiapted from the items included in the Survival
Minimum Expenditure Basket (SMEB) as defined by the Market Monitoring Task Force (MMTF) of the CWG
SMEB is a group of4resh food and NBEemed essential to survival in the Iraq contexipuiirposes of the

JRAM, four frefiod items were added to give a broader picture of market health and the accessibility to differ
foods.

Table2: Items assessed by the JRAM

DryFood Fresh Food NonFood Items (NFI)  Fuel

Lenils(1kg) TomatoeglLkg) Bath soap bar (125g) Butangl canister)
Ricel (1kg) Cucumberdkg) Toothpast@5ml) KerosenélL)
Sugal1lkg) Oniong1kg) Disinfectant solut{ah)

Vegetable @ilL) Potatogd kg) Sanitayr napkingl unit)

Wheat floitkg) Eggs (30)

Coordination and Data Management

All coordination during the data collection process was conducted by REACH, with support from the CWG. Eac
collection partner identified a designated coordination focal point, whithiRREraCtddtaff on a daily basis to

Informing
more effective
humanitarian action



12

Joint Rapid Assessment of Markets (JRAM) in Westdvespst 2017

provide updates on the data collection process, including clarifications about the methodology, issues of acc
planned data collection areas, or technical issues with the JRAM tool.

Data cleaning was carried YoBHEACH staff on a daily basis as partner data was received. As with coordination,
each data collection partner identified a designated data focal point, who was responsible for responding to a
cleaning inquiries. These inquiries were loggedad &sbgle Spreadsheet (one per data collection partner) in
which data focal points could provide responses, as well as through colour coded raw datasets that correspon
the inquiries recorded on the spreadsheet. All changes were then mallg REA\OBg=dfT.

Data Analysis

All data was disaggregated by respondent type and by relevant market place. In the overall analysis, findings
therefore presented at both the market place and overall market level. For retailers, overallengarket findings
determined by taking the average of all thelmegor the nine assessed market places, to account for differing
sample sizes across the market places. As individual wholesaler respondents could be related to multiple market
T in that thehad customers in multiple of the nine assessed maiketgletesel analysis for wholesalers

was done by taking the medimeof the 58 wholesatesponsesto avoid duplicating wholesaler responses.
Consumer responses were unique, in¢bastimaer survey was separated into two parts: one for consumer specific
responses, and one for responses for specific market places in which the consumers shoppedevidie market plac
responses were assigned to their requisite market places, drid tmlyame way as retailer responses,
whereas the consumer specific analysis was done by taking the mean of all 65 consumer responses.

LIMITATIONS

Due to the inherent limitations of qualitative data collection, the findings within thise refadigticatipot b
generalized to the assessed area. Many of the figures and percentages reported are based on estimate
respondents. Thus, the report provilyeimdicative information about the health of the assessed market. Finally,
findings are resat only to the specifieatketind should not be regarded as indicative of market health in other
parts of Mosul city or elsewhere in northern Iraqg.

In terms of coverage, OCHA reported that by thled@ssesEmeint JulyAugusR017 residentsveést Mosul

had begun returning to all neighbourhoods, except for the Old City and adjacent areas that had seen the most i
fighting, and reportedly remain empty or sparsely #¥djndatath collection coverage for the JRAM necessarily
reflects th reality, and no market places in the Old City or the neighbourhoods directly surrounding it were cove
as none were identified as centres of market activity during the scoping phase of the project. As such, the JRA
covers the parts of west Mbatihad seen returns, and had experienced some level of market recovery. It therefor
cannot claim to provide an ovearftieevmarket situation for the entirermpardf the city. In addition, although

the scoping component of the processtedagie all active market places in west Mosul, it cannot be assumed
that all active market places within the western part of the city were in fact identified, and it is, thierefore, possib
sites of economic activity were not captured by shieasses

Some items proved difficult for partner enumerators to locate within the agdesss@spadially fuel and

fresh produce. To supplement incomplete price data for fuel, partner enumerators were instructed to survey re
in assessed mkatplaceso determine the local prices for both butane and kerosene. As both butane and kerosen
prices are relatively stable within the localized context, this methodology returned results consistent with f
collected from butane and kerosenasveéBiden the Igroportionf assessedetailers (4%) and wholesalers

(0%) selling fuel items, they are excluded from much of the #eralgpsafncerning shortage of trader
response capacity.

The number of retailers or wholesalers trauipgthese was generally lower than those selling dry food goods or
NFls. Therefore, the findings for thesk @@ioss, tomatoes, cucumbers and potatessallerad the items
were not assessed in some market places.

200CHA, Humanitarian Bulletiri, Aagust, 1 September 2017: 3.
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Mapl: Overall assessed area by the JRiAMuding each of the nine assessed market places and the neighbourhoods
of origin for consumer Kls
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HNDINGS

Introduction

The JRAM was set up by the CWG to assess market heajthdtakereatkbas of Iragq. The assessment in west
Mosubkought to collect data on the impact the crisis was having as well as the capacity of the market to incre
supplyThe findingsom all three respondent grqupsented below, are organised dheutidee research

guestions that guided the project. The first section looks at the impact the pratrdcteah chisiselected
marketfocusing on infrastructure, security and the supply chain. The second section builds on hige first to look ¢
availability and price of goods, taking into consideration the impact of the crisis identified through the first sectio
third and final section zooms in on trader capacity to respond to an increase in demand. This was identified |
CWG as thieey indicator for testing the feasihilitshbhsed programming. This report rests on the assumption
that injecting cash into a market will result in an increase demand due to market actors having more liquid a
However, this hypothésidthouglbhased on secondary sources and the consensGS\ditias not been

tested in the west Mosul context.

1. What impact has the crisis had on iinerke?

In order tdeterminthe general impé#aatthe crisis had on tharketsurvey questidiogusedn infrastructure
damage, security and suppleséactorsvere identifiellie taheir potential impact on the movement of items and
thephysicahccessibility of market places in the westavitesdl

Infrastructural damage

More than 95% of retailand wholesald€ls saidthat electricity and water infrastructure in their area had
been damaged. Damage to road infrastrdtwas also frequentheported with 81% of retailand 76% of
wholesaleKlsreporting thisThe figures for damage to comation infrastructusaich as telephone wires or
cell towerswere much lowegported bynly 23% of retaderd 19% of wholes#lky

Assuggestelly the high percentageamferespondentsho reported sSeetypesf damagenentionsf watr

and electricityfrastructurdamage wemnsistehthigh across all assessed market.ptesesver, reports of
damaged road or communications infrastructure were miéoe k@aids). ial Maamoural Mansouandal
Rahmanl00% ofetaileKlsreported damage to road infrastructure whereas in Waulyr29%arof retailers
did.For communicatioimdylosul al Jadee@@% of retail&lisreported damage to communication lines while in
Islah al Ziraee and Yarmouk none did. Such varjtivednnfeastructudtaimag indicates thabme sections

of west Mosul suffered much greater damage thatluririgethe military operations aity#eDespite this,
damage to electricity and water infrastructure was consistently high essedstta@ldsdy because damage

to pumping stations, water mains and transformers has wide impact across multiple neighbourhoods.

Table3: Infrastructue damagen the market, as reported by retailer and wholesaler Kls

Roads 81% 76%
Electricity

Water

Communication 23% 19%
Other 2% 0%

21THs question referred to the general state of the roads rather than any particular routes or road types.
22UNHRQragSituation Flash Update July 2017.
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Tre trader Klerho reported infrastructural damage were then asked what degree of iageakcatherdtmair
businessThe prevalence of damage to electricity and water infrastructure was matched by its reported
severity: 94% of retailérsand 85% of wholesal€lssaid that damage to electricity had a severe impact on

their businessin additin,81% of retaildflsand 73% of wholesalélssaid damage to water infrastructure

had a severe impadtotably, higher percentagevhilesald€Isreported that damage to road infrastructure had

a severe impact, with 73% of wholelsabpolingthatthedamage had a severe effect compauetbs84 of
retaileKisThisidikehd ue t o whol esal er sd busi owrdosgerdistaneesthann g o0 |
retailers.

Tabled: Road mfrastructure damageermarketplace as reported by retailer Kls

AlMaamoun

AlMansour

AlRahman

AlEzdehar/Nedaa 93%
AlYarmuk 87%
Mosul al Jadeeda 86%
Islah al Ziraee 70%
AlMagharbe 67%
Wadi Hagar 29%

Damage to raadas also reported by comesufits Although natirectlyasked about infrastructural damage,
consumerKliswere asked about barriers to market place ac@éste only a third of consiktereported
barriers to acce$sr those thdidthe mostreportedbarrierwas damaged roadBhe lack of transport was the
second highest reported barrier, however this could be caused byfacteapgelofing or excluding
infrastructural damagead damagesreported by a particuldadi broportion of consufigwho shopped in

al Yarmouk, al Mansour, al Rahman and Mosul al Jadeeda marfketsplanasket places alsoasdéigh
numbeof retailer and wholesaler Kls reporting damage to road infrastructure.

Trader Kls were alsoebkn generalyhatbarriers they faced to rebuild@igbusinesséscluding their shops
orstoragéacilitie. In responsehie overwhelming majority of retailer (93%) and wholesaler (73%) Kls reported
a lack of funds as the primary barfidis fidingndicates kack of liquidity among traders in the assessed area,
which is significant for understanding market capacity: widsoutrcestaders cannot invest in the materials
or labour needed to make repairs to their business

Overall, #se findingadicatehat a wide variety of infrastructural damage is affecting market health. For traders i
effects their businesses, whereas for consumers it impacts on their ability to access addkeinfdaces. In

trader responderttse mai barrier to rebuilding damaged property idgbtfiedrader Kls was a lack of funds.

This situation could slow down attempts tpnaeritgd and restore infrastruddies considering overall market

health, the impact of this damage on soeag the lack of electriaitg supplylue to damaged or blocked
roadsneeds to be taken into account.

Informing
more effective
humanitarian action



Joint Rapid Assessment of Markets (JRAM) in Westdvespst 2017

Tables: The impact of infrastructure damage (road, electricity, water and communication) on business, as reported by
retailer and wholesaler Klis

Electricity Communication
Severe 55% 73% 85% 81% 73% 39% 27%
Moderate 36% 25% 6% 13% 14% 13% 36% 73%
Slight 9% 2% 0% 0% 5% 13% 24% 0%
No Impact 1% 0% 0% 2% 0% 2% 2% 0%

Impact on Secity

The secusitsituation wasother factor addredsgdhe assessmémtdetermine the impact the crisis has had on
the markefAs with infrastructural dansgencertain security contextlegsotential to restrict the movement of
goods and tleecessibility of market places.

When asked about itlh@act the secusiiuatiomad on their busine®3% of retailer and 59% of wholesaler
Klsreported that security had no overall impidotvevefor those reporting security as a tastamsisues

were highlighted more frequbatiyothergut of the total number of respondents, 17% of retaite29% of
wholesalerKls reported checkpoints as a factor affecting their busine$dés.is presumably because
checkpoints restrict movemertiaise delays in the transportation of gentidslarly la¢avily congesteoints

created by the limited number of operational bridges crossing thildtigily ralenost doublepireentage

of wholesalers (29%) when compared to retaijdedt tha%checkpoints had a negative impacbositiesis.

This is in line with tineihg that mamholesalers are located outside of the market places that thdy trade with
specifically in east Mosand, therefonmstrictions on movemdhaffect them to a greater exttantretailers

Only 13% of consumedfssreported that checkpogthiad an impact on the accessibility of marlkedscating

that checkpoints may have a greater impact on the movemsathetigaiogeople or thdtolesalers transport

goods over a greater distance than consumets theveharket and are therefore more likely to encounter
difficultiesThese findings also indicate that wholesalehsive greater awareness of the obstacles to the
movement gbods than retaileémshich is key for understanding differences in the perceived health of supply chains
betweethe two trader respondent groups.

For consumers, the majority o6f@@%1 reportedhat the security contextritatmpact on marketessibility.

However, for those who did repb#t securitympaced their accesdear of violence was the most widely

cited (27%]).he fear of violence was also cited as a security issue by retailer (18%) and wholesaler (14%) Kls. Not
trader Kis ernasised security issues relating to restricted m@teokpointsyyhereas consumer Kis
emphasised security issues relating to personal safetyndethe next most common reportedlgsue
consumer Kigas fear of harassment (14%).

Security ssles showed notable variation across the assessed market placeKl$mpettslef the fear of
violence were especially highairvarmouk (62%) and al Maamoun (50%) market places. For the same two
maket places, all consumer respondents redottat the fear of violence impacted on maplket
accessibilityConsumers were also asked dommbgroup (e.g. women or children) faced difficulties in accessing
market placebBhe overwhelming majority of respondé®@%dreported that this wanot the caseHowever,

inal Yarmouk and al Maamowverarespondents indicated that the market place was dangerous for women
and children to acceds the same twmarkeplaces, consumers also reported that the security situation prevents
or somaties prevents them from accessing the markétdlitzateng a trend of insecurity withip#ngésealar

market places and surrounding neighbourhoods. Notably, both of pleessarealieated on the periphery of

the city, suggesting that dgdgsgues are heightened tlyrecontrast, al Rahman market place00% of

retailer Kis and all but one consumeefibrted that security had no impact, which illustrates that security is
highly locatiorspecific within the assessathrket
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Map2: The atent of gcurity issues by market plaas reported by retailer, wholesaler and consumer Kls
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market placésnotably a¥armouk and al Maamibstood out for havimbiighereportedmpact fosecurity
issuesin these market places security ckstrigtaccessand movementore so than in the other assessed
market place3he findings @ecuritgtress the importance of highly locatagdisvhen considerintarket
healtrand designing programnfthough the assessment yiiglftethatiothat related tverall market health

in west Mosul, it also found that certaini issiohas securitgr damage to road infrastructosed to be

considered on a localigtocation basis.

Impact on the SuppChain

The final area to consider when assessing the impact of thescigk dhainThisvas deemdthportant as
a healtyh market with a strong capacity has a range ofwhpiersocated nearby, ideally in different locations,

and whgan move goods easily to their point of sale. Given the previously identified impact of infrastructural dan

and security issuesréhie a strong likelihood that supply has aEidotethy the protracted crighgs section
addresses whether the number and location of suppliers has changed since June 2014..

Retailer Kls indicatelat there had beamanges in the numberswifiolesalers from whom they purchased
goods, with nearly half (43%) reporting that the number had increased sindare0del and 39% saying

that the number had decreas&€lle remainder (17%) indicated that the number had stayed the same, with 2%

repoting that they did not know. As with retailers, most Wi®ietiased thtitenumber aheirsuppliers had
changed since before the arrival of ISIL. However, a larger petuelesajéttsdi exactly half (509¢ported
that thisumbeincreaseé and only 34% reported a decrease. On gplaaekktvel, Yarmouk stands out, with a

high proportion of retailer and wholesaler Kls reporting an increase in suppliers since 2014. Notable decrease:s

reported ialRahman aralMagharbe marldaces. Overall, this finding is yab@aing the protracted crisis has
not had a consistent impact on the number e taiteiesalsuppliers.

REACH

Informing
more effective
humanitarian action



18

Joint Rapid Assessment of Markets (JRAM) in Westdvespst 2017

However, retailer Kls did report a marked trend regarding the location of theivivetbldsaldesthe market

place or outside of the market jplaben compared to 200ls trend specifically showed that many now
purchase from wholesalers | ocated in the east of
rather than frorwholesalers located in the west, in particular those located in Shifaa and the &w®iche

of Mosul al Qadimdany wholesaler Kls also reported that their suppliers were now in east Mosul, and
speci fically Geighihpoarhoodsd Althodhthre Idataldees mobdiractly support this, it can be
assumed thalhe shift in location for suppliers is due to the protracted crisis, damage to infrastructure and tt
heightened security situation.

Although the impact of the crisis on the numlgdien$ $opboth retailers and wholesalers has been mixed, there

is a clear trend toward wholesalers being located furfiteen avesy Mosul market pltes in 2014. This

heightens the chances of supply routes being impacted by the issuestwithanflastcurity identified above

T particularly considering findings emphasizing checkpoints, damaged road infrastructure and difficulty
transportation as major barriers to both business functionality and consumer access to market places.

Analysis The Impact of the crisis on the market

Thewest Mosul JRAdbked at infrastructural damage, secusityppliycchaims order to understand the impact

the protracted crisis has hddesnarketThe are@as clearly experienced widespread infnadtdarhage that

is prevalent throughout the area anmhdasignificaninpact on the businesses of retailers and wholesalers,
especially in termisdamaged roads and the difficulties of transfdréasiuation is further exacerbated by the
secuity contextyhichalso impacts business and affects market access. tHoseevepprtescurityactors

appear to be highly localizetphasizing the importance c§peetic analysis in desigoésty and market

based programmes in-posflictontextsFinally, although the protracted crisis does not appear to have had any
consistent impact on the number of retailer and wholesgleit sigggliseem to have led to them being located
further awdyom their customtran they were in 2014

These issues do not appear to prevent the market from functioning, as will be explored further in the next se
However, the problems identified do appeamatoilmpact on the movement of gaddsopleas well as the

ability to run a busmasd store goodhisimpact isdemonstrated by consumers reporting thatith2014

and beforeon average, they shopped in 3 to 4 different market places, wheyesportecturrently

shopping in an average of 1 to 2 market pl#cesn be assumitt the impact of the crisis is responsible for

this reduction in the number of markets abgasmeslimers.

23The available data does not specify whether these are the same suppliers who haeanhosatibttsdffeew suppliers
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Map 3Location of wholesalerbothbefore the arrival of the group known as ISllattne time of the assessmerg
reported by retaiteklIs
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